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Ready. Set. YIELD!
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Meet Our 
Presenters

Sean Pitzer
Associate Director of Grad Admissions, 

St. Cloud State University

Suzanne Sharp, Ed.D.
Executive Director

Liaison
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Agenda

1. Introductions

2. Marketing Challenges for Graduate 
Enrollment

3. Keys to Overcoming Challenges

4. Yield Starts from the Beginning

5. Omni-Channel Marketing

6. How SCSU Achieves Yield

7. Q & A
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Apple’s Tracking 

Privacy Protection
GDPR & CCPA 

Rules

End of 

Cookies

Google's Push to

End Spam

Apple Mail's 

Privacy Protection

The result? Reaching your prospect 

is getting harder everyday!

Graduate Enrollment Marketing Challenges
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Never ask a question

without knowing 

the answer already.

Be specific, and

communicate in every 

way possible.
Change the channel!Bring them to you!

Utilize inbound marketing techniques—
create content that draws interest to 

your institution!

Keys to Overcoming These Challenges
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Never ask a question

without knowing 

the answer already.

Be specific, and

communicate in every 

way possible.
Change the channel!Bring them to you!

Smart marketers use predictive 
modeling to find the best prospects 

before beginning any outreach!

Keys to Overcoming These Challenges
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Never ask a question

without knowing 

the answer already.

Be specific, and

communicate in every 

way possible.
Change the channel!Bring them to you!
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Hyper-personalize your outreach—
oh, and always respond immediately!

Keys to Overcoming These Challenges
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Never ask a question

without knowing 

the answer already.

Be specific, and

communicate in every 

way possible.
Change the channel!Bring them to you!
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Keys to Overcoming These Challenges

Prospects rely on different tools for 
communicating. Use them all—or risk missing 

a lot of opportunities for connection!
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Yielding Your Prospects

Immediate Relevant Automated Trackable

Intelligent, omni-channel marketing solutions will power your institution’s success.

10
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Yielding Your Prospects

What is Omni-Channel?

Omni-channel marketing distributes a single, unified message 

effectively across every channel—not only ensuring engagement from your intended audience, 

but also from their primary influencers.

PERSONALIZED PRINT • EMAIL • TARGETED DIGITAL ADVERTISING • MICROSITES • TWO-WAY TEXTING • VOICE • VIDEO • COUNSELOR ALERTS & TO-DOs

11
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Intelligent, Omni-Channel Marketing
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Inquiries

Website Inquiry 
Links 

Other Lead 
Sources

Search

Digital
Marketing

Events

Dynamic Forms

Personalized Print Nurture
Printed/mailed within 24 hours

Email Nurturing Text Voice Blast

Rep Auto To-Do Digital Nurture

Personalized Microsite
Instant response 24/7

Marketing/Admissions Staff

Variabl
e 
emails

Down Funnel 
marketing 
programs

Variable emails

12
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Example

INCREASED 

ENROLLMENT

6%
2021

INCREASED 

ENROLLMENT

9%
2022

STAFF

INCREASE

0%
2021

St. Cloud State University
Graduate Admissions

13
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Applied AcceptedProspect Inquired Enrolled
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St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled
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St. Cloud State University | Graduate Admissions

Lead Generation 

Digital Outreach

15



©2023 proprietary and Confidential©2023 proprietary and Confidential

Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dynamic Form-fills

St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry Nurture

St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

St. Cloud State University | Graduate Admissions
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Applied AcceptedInquired EnrolledProspect

Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

19

Driv e to Apply

Drive to Apply

19

St. Cloud State University | Graduate Admissions
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Applied AcceptedInquired EnrolledProspect

Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture
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Driv e to Apply

20

St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled

Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

Driv e to Apply

21

Application 
Nurture

Ev ent 
Outreach

Interv iew 
Management

Application NurtureEvent Outreach Interview Management

21

St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled

Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

Driv e to Apply
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Application 
Nurture

Ev ent 
Outreach

Interv iew 
Management
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St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

Driv e to Apply

Application 
Nurture

Ev ent 
Outreach

Interv iew 
Management

Acceptance Package

Acceptance Package
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St. Cloud State University | Graduate Admissions
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

Driv e to Apply

Application 
Nurture

Ev ent 
Outreach

Interv iew 
Management

Acceptance Package
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

Driv e to Apply

Application 
Nurture

Ev ent 
Outreach

Interv iew 
Management

Acceptance Package

Accepted Yield

Accepted Yield
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Dy namic 
Form-f ills

Inquiry  Nurture

Driv e to Apply

Application 
Nurture

Ev ent 
Outreach

Interv iew 
Management

Acceptance Package

Accepted Yield
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Applied AcceptedProspect Inquired Enrolled

27

Lead 
Generation 

Digital Outreach

Ev ent 
OutreachInquiry  Nurture

Application 
Nurture

Accepted Yield

Driv e to Apply

Interv iew 
Management

Dy namic 
Form-f ills

Acceptance Package Enrolled Nurture

Orientation & 
On-Boarding

Enrolled Nurture
Orientation & 
On-Boarding
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Applied AcceptedProspect Inquired Enrolled
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Lead 
Generation 

Digital Outreach

Ev ent 
OutreachInquiry  Nurture

Application 
Nurture

Accepted Yield

Driv e to Apply

Interv iew 
Management

Dy namic 
Form-f ills

Acceptance Package Enrolled Nurture

Orientation & 
On-Boarding
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Graduate Enrollment Marketing Plan

ENROLLED

OMNI-CHANNEL
OUTREACH

OTHOT  
PRESCRIPTIVE 

ANALYSIS

INTELLIGENT PRINT

TARGETED DIGITAL

EMAIL

SEARCH PLUS

DYNAMIC FORM-FILLS

ACCEPTED

NURTURE:
DRIVE TO ENROLL

INTELLIGENT PRINT

ACCEPT
CONFIRMATION

INTELLIGENT PRINT

PERSONALIZED MICROSITE

YIELD

INTELLIGENT PRINT

INQUIRED

TARGETED
NURTURE

INTELLIGENT PRINT

DRIVE TO 
APPLY

INTELLIGENT PRINT

PERSONALIZED MICROSITE

NURTURE:
ALUMNI 

CONNECT

INTELLIGENT PRINT

PERSONALIZED 
VIDEO

INTELLIGENT PRINT

ACCEPT
POSTER

INTELLIGENT PRINT

LIAISON
INTELLIGENT 

NAMES

OTHER SOURCES

WEBSITE 
INQUIRIES

FAIRS
STEALTH

LEADS

DIGITAL
MARKETING

EVENT
PROMOTION

INTELLIGENT PRINT

PERSONALIZED MICROSITE

EVENT

PERSONALIZED MICROSITE

STRATEGY: Identify and engage with prospective students 
using advanced analytical tools, a funnel audit, and past search 

name performance.

STRATEGY: Drive graduate prospects to 
apply with a nurture campaign designed to 

reinforce brand awareness and affinity.

STRATEGY: Encourage completion 
of the application process through 

continuous, personalized 
communications to the inquiries.

STRATEGY: Prepare accepted students for enrollment with tailored 
acceptance materials, including Intelligent Print mailings, microsite 

updates, emails, and texts.

STRATEGY: Maintain accepted 
student excitement and 

engagement by proactively 
demonstrating the value of the 

school’s enrollment.

A user-friendly, school-
branded form used to 
develop personalized 

materials from student 
inquiries.

STRATEGY: Welcome inquiries to 
participate in open houses, 

information sessions or other events; 
on-ground and virtual. 

OTHER LISTS

APPLICATION
NURTURE

INTELLIGENT PRINT

PRE-APP

PERSONALIZED MICROSITE

Data flows 
automatically both ways

(SCHOOLS CRM or SIS)

A Complete Admissions Solution

Automated, Personalized, Trackable campaigns

29
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Q&A
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Thank You
Sean Pitzer
St. Cloud State University
sdpitzer@stcloudstate.edu

Suzanne Sharp, Ed.D.
Liaison
ssharp@liaisonedu.com
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